


You’re not just
marketing You

Your marketing platforms are unique in that
they are used to market you AND to market
member partner businesses.
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The Must Haves OIOIO

01 Website and Search Engine

. 03 Social Media Marketing (SMM)
Optimization (SEO)

02 Marketing via Email (email blasts) 04 Print Marketing



Website and SEO

Update your website with current photos,
keywords and content.

Check your Google business profile

Request reviews from members

Have a foundation? Check out Google Ad Grants
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Weekly Emaiils

° e Scheduled send at the same time each week
e Mixture of upcoming events/networking

opportunities, current advocacy efforts and
community interest items

e Direct links to registration pages and ways to
support advocacy efforts

* Include member anniversaries, sponsors, links to
social pages

$ Opportunity for non-dues revenue with member ads

Play with your send times to see what gets the best
open rate for you. Plan your scheduled send based on
those results.
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| # WEEKLY CHAMBER UPDATE

APRIL 1ST- APRIL 5TH, 2024

"The Mission of the Grapevine Chamber is to collaborate, communicate,
connect, and advocate for business to add value to our community."

WHAT'S COMING UP...
Click an image for more details and to register online:
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8:00am 11:45am
Blankenship Business Center ~ Blankenship Business Center
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Only 4 spots remain in
(‘R A,PE\ l\E the ONLY OFFICIAL

MAP for Grapevine!
Published by your Grapevine
Chamber of Commerce in
partnership with
Chamber Member,
Community Matters, Inc.

smEss ON

®®® n
Dedicated &) E‘? -

mlwmmmww¢mw3ﬁ

- 3 e
™
m a I s - T oo ‘ "What's the deal with these postcards I
keep hearing about?"

The Membership Luncheon is THIS THURSDAY
at Grapevine Convention Center
Register by 5:00 pm TODAY to attend the luncheon
at the early bird price of $25.
After that point, the luncheon price goes to $40.

Send to promote one specific thing (an upcoming event,
sending out your monthly newsletter, promoting ad sales,

et C . ) y reciate our W . but Sam’s Club. That is the message we

the management of Walmart &

jons at the Chamber, we decided we needed to make
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get the word out!”

Chambers of Commerce are hubs for information. (Why do you think you get those calls
asking for a phone number or info about what’s going on in your community?)

e Help distribute information for emergencies or disasters

e Be the go to source for the business community (remember PPP loans?)

e Get behind and advocate for an initiative in your community

TIPS

A quick Limit the overall number of emails you send to not overwhelm your membership.
= Quality over quantity!




Am | doing
this right?

O View the stats on your emails and
don’t be afraid to adjust time/day
of send

(O Areyou getting the outcome you
want from your sends (more
reservations, more clicks on member
listings, etc). If not, your message
might need to be adjusted.

O Average open rate across all
industries is 38.49%

O A good click through rate is
between 2-5%
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Social Media
Marketing (SMM)

What platforms to use




Advantages
Social Media
Marketing

Wider audience reach
Cost efficiency
Accurate targeting
Measurable results

Direct interaction with your
audience.

Keepit
Simple!

Don’t overwhelm yourself with so many platforms
that you can’t keep up with them!

() Facebook

O Instagram
O x

(O Linkedin
() TikTok

Claim your handle on all platforms,
'3?3 even if you don’t plan on using it
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=4 Social Media
‘ Content

Share member posts Design original Use mix of posts, Reels
to stories content in Canva and video
Schedule SOME of your Respond to comments
content

If you are not using Meta to post to both Facebook and
Instagram at once, you should be!

Save Time: Post to multiple
platforms at once

QUICK
TIPS
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Understanding Analytics

Performance Daily Cumulative ()

Reach © Content interactions © Followers © Link clicks ©

99.1 K T 1.2K% 3.1 K T 318.6% 8,5K 282 T 571.4%

Reach breakdown

Total
99,079 1 1.2k%

From organic

99,079 ™ 1.2k%

From ads

Dec 16 O 0%

From organic == From ads




Understanding Analytics

Here we go, y'all!

¥ Grapevine Chamber of Commerce

Just wanted to share a new addition to our lobby. Mike Davi...

Grapevine Chamber of Commerce

Excited for the Parade of Lights on December 7th? Here are ...

¥ Grapevine Chamber of Commerce

Congratulations to the winners of the 44th Annual Parade of...

¥ Grapevine Chamber of Commerce

Listen, we know it can be a little intimidating to ride Trinity ...

¥  Grapevine Chamber of Commerce

Here's just a few shots of the 44th Annual Parade of Lights ...

¥ Grapevine Chamber of Commerce

Another amazing Christmas Open House & Happy Hour at B...

¥ Grapevine Chamber of Commerce

Last night was pretty awesome! You don’t have to take our ...

¥ Grapevine Chamber of Commerce

We know him! We know him!

Date published Tl

Dec 7, 2023

Dec 11, 2023

Reach (i) ¢

70K
Reach

Likes and

J Tl Comments T
reactions © ®

538 25

Reactions Comments

155 9

Reactions Comments
—— e

21 3

Reactions Comments
- o

132 18

Reactions Comments
A —

33 9

Reactions Comments
- T

141 69

Reactions Comments
S

52 7

Reactions Comments
= =

73 4

Reactions Comments
—-—— -

53

Shares () T

18

Shares
e

4

Shares
e

24

Shares
o,

35

-
/

Shares
Rl

5

Shares

Shares




Understanding Analytics

i1 Here we go, y'all!
€) Post - Published on: Dec 7, 2023

Overview

Reach © Impressions @

69,985 /0,899

Higher than typical Higher than typical

Reach

3,000

Sh

Typical

Interactions ®

Reactions @ Comments @

538 25

Higher than typical Higher than typical

Interactions @

582

Higher than typical

16h 1d 6h 3d

== Facebook post reach

Shares ©

19

Higher than typical

Link clicks ©@

1

Typical

1

Higher than typical

Feed preview

Grapevine Chamber of Commerce
December 7, 2023 - Q@

Here we go, y'all!

See insights and ads

OO0 538
oy Like () Comment &> Share
Most relevant »

Comment as Grapevine... & © @ @ @

Brian Dill Norwex

The city keeps out doing itself with the
Holiday events and decorations. Well
done again this year!!!

REACH:
Total number of
USERS who see your
content.

IMPRESSIONS:
Total number of
TIMES your content is
displayed to your
audience.

INTERACTIONS:
Likes/Reactions,
saves, comments,
shares




Print Marketing

@ Newsletter @ Annual Directory @ Membership Recruitment & Sponsorship @ Event Marketing
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65th Annual

COMMUNITY

)

FEBRUARY

THURSDAY ll 6 PM

2024

PROGRAM OF FEFES
WORK & iy
MEMBERSHIP i)

INVESTMENT

www.grapevinechamber.org

2023 WIN

“BRING BACK SAM’S CLUB” CAMPAIGN

Nearly 4,000 Chamber designed/distributed Postcards picked
up and mailed by community...

Picked up and covered by NBCDFW
80k views on influencer @thegrapevineedit Instagram page

Guess who decided to reopen late 2024!



o Distribute your email list

DO NOE e

o Share everything directly to your
page

..........................................................................................

O Assume your members know
what is going on

..........................................................................................

o Miss chances to connect and
share your story on social




Tips and Takeaways

Sign up for the paid version of
Canva. If you have a foundation,
it’s free!

..........................................................................................

Bring your directory and
newsletters to life with linked
digital copies

..........................................................................................

Create a schedule for all of your
marketing activities

..........................................................................................
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Remind your members to update
o their contact details.
Remind your members of all of the
o included marketing benefits of
membership
° Respond- tell your story
Q Save time with Meta
S




Contact

O 817-481-1522
© robyn@grapevinechamber.org
O ©@grapevinechamber

© 200 Vine st. E.
Grapevine, TX 76051




